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About VIVA! 

• VIVA! Communications is an independent, AUS, owner-led, strategic health + wellness 

communications agency with proven results in the medical, pharmaceutical 

(medicines & devices), nursing, aged care, biotech & community health sectors

• Since 2002, VIVA! has earned a reputation for delivering award-winning proactive, 

innovative, versatile & outcomes-driven work of the highest quality

• Our strategy-led agency delivers communication campaigns based on extensive 

research & insights, a deep understanding of audience & stakeholder levers of change, 

& our longstanding expertise in navigating the complex & nuanced healthcare

environment

• We work relentlessly to manage our clientele’s communication requirements & their

respective reputations

• Our skillset includes PR, communications (incl. corporate + digital), journalism, marketing,

science, medicine, biomedical research, drug development, public health & allied

health



Our philosophy 

To team with great people & to partner with our clients

To listen, challenge, think & respond

To shape opinions, perceptions, relationships, reputations & 

regulations & shift people, brands & organisations specialising 

in health + wellness



Our global partnership 

We are the exclusive Australian partner & former Asia Pacific Hub Lead for 

GlobalHealth Marketing and Communications (formerly GLOBALHealthPR – 

the largest independent health & science communications agency partnership 

worldwide 

Founded in 2001, our independent, owner-led agency network spanning 

>40 countries & 600+ practitioners, collaborate to execute integrated,

cross-regional campaigns that deliver against global KPIs



Our most recent awards

• PRIA Golden Target Awards 2023 Winner (National) – Media Relations Campaign 

• PRIME Awards 2022 Winner (National) – Best PR Campaign: Awareness & Advocacy

• PRIA Golden Target Awards 2022 Winner (National) – Health Campaign 

• PRIA Golden Target Awards 2022 Silver (National) – Health Campaign 

• PRIA Golden Target Awards 2022 Silver (National) – Public Affairs & Advocacy Campaign 

• APAC Insider Business Awards 2022 Winner (Regional) – Best Health & Wellness Communications 

Agency 2022 



Our MM experience



Patient advocacy partnerships (2019-23)
Myeloma Australia – partnered across x4 brand announcements with Steve Roche & patients, Myelife with 
Myeloma content series, & social media messaging



Patient advocacy partnerships (2019-23)
Myeloma Australia – Worked as an extension of the Myeloma NZ team
in partnership with patient advocates, providing media relations 
support (incl. development of media strategy & materials, 
spokesperson coordination & media coverage) across x4 campaigns, 
incl. the launch of a multiple myeloma Access Economics Report, x2 
announcements calling for PHARMAC to broaden access to Revlimid, 
& PHARMACs reimbursement of Revlimid Maintenance 
announcement 



Healthcare professional announcements (2019 – 23)
• PVd TGA medical media announcement generating 496,616 

opportunities to see across 11 stories 

• RVd TGA medical media announcement generating 490,001 
opportunities to see across 16 stories 

• PVd PBS medical media announcement generating 470,291 
opportunities to see across 8 stories 



Consumer media announcements
Revlimid Maintenance PHARMAC announcement - April 1, 2020

• Development of consumer media materials, incl. spokesperson 
identification & liaison 

• Stakeholder relations, acting as an extension of Myeloma New 
Zealand, in close association with CEO Dr Ken Romeril

• Strategically pre-pitching media materials under embargo to 
target, influential consumer journalists (recognising level 4 
lockdowns due to COVID-19)

• Consumer media announcement generated 7.5 million 
opportunities to see across 53 stories, with 88% overall key 
message penetration

• Furthermore, the announcement represented a 2-year long 
advocacy campaign designed to put pressure on PHARMAC to 
broaden treatment access



Consumer media announcements cont.
Revlimid Maintenance PBS announcement  - April 1, 2020

• Development of a comprehensive suite of medical & consumer
media materials (incl. managing VEEVA uploads & approvals) +
independent opinion piece by Prof Miles Prince in MJA Insight

• Stakeholder relations & spokesperson engagement, incl. expert
clinical haematologists from across AUS, Myeloma Australia’s CEO
Steve Roach & patient advocates living with multiple myeloma

• Government liaison & negotiation with the Federal Health
Minister’s office, re. media announcement, incl. coordination of a
joint media strategy

• The joint Ministerial strategy resulted in Revlimid being positioned 
as the lead in Minister Hunt’s PBS bundle media release, quotes 
from our patient case study in the Minister’s nationally syndicated 
AAP story, & > 42.2 million opportunities to see across nearly 130 
stories spanning broadcast, online & print consumer/medical 
media with an overall key message penetration of 87%



Consumer media announcements cont.
RVd PBS announcement to medical + consumer media – June 1, 2020

• Development of a comprehensive suite of medical & consumer media materials (incl. managing VEEVA
uploads & approvals) + independent opinion piece by Prof Miles Prince in MJA Insight

• Stakeholder relations & spokesperson engagement, incl. expert clinical haematologists from across AUS, 
Myeloma Australia’s CEO Steve Roach, & patient advocates living with multiple myeloma

• Government liaison & negotiation with the Federal Health Minister’s office, re. the media announcement
from The Hon. Greg Hunt, incl. coordination of a joint media strategy

• Generated > 30 million opportunities to see across 370 outlets spanning broadcast, online & print 
consumer/medical media, with an overall key message penetration of 89%

• Campaign provided a steady drumbeat of patient stories, with patient interviews continuing to be 
performed 3 weeks post- launch 



Content development
Myelife with Myeloma video content series 

• Developed a video content strategy designed to elevate Celgene’s brand reputation & thought-leadership
position as a company committed to supporting patients

• Partnered with patient advocate, Louise Darmody, diagnosed with myeloma in 2018, to coordinate a series
of patient-to-patient interviews focusing on the everyday aspects of living with myeloma & how those
afflicted are still able to find joy in their lives

• Coordinated, produced & edited x1 long-form interview (dual-camera), x1 short-form interview (incl. 
overlay) & x3 social media grabs for each of the 3 patients interviewed = 18 pieces of content (from x3 half-
day shoots)

• Content shared across BMS corporate channels (LinkedIn, YouTube), reinforcing company’s reputation for 
putting patients first, & with patient advocacy groups, for leverage via their social channels, thereby 
strengthening stakeholder relations 



Our service offering



Our service offering

Earned/owned/paid  
media strategy 

Medical thought 
leadership writing 

Media 
relations/outreach  

Government 
relations 

Post-production 
(e.g. videos, podcasts)

Stakeholder mapping, 
engagement & 

briefings

Media training 

Professional & patient 
advocacy 

Clinical trial 
recruitment 

Digital & social content 
strategy

Marketing collateral 
devolvement 

Corporate reputation 
management 

B2B & B2C 
communication 

Issues & crisis 
management 

Events & meetings 
facilitation



Medical media relations



Consumer media relations



Corporate media relations



Social media – content & community management



Digital media kits

https://www.pharmacyflushot.org.au/
https://www.pneumoniamediakit.org.au/video-news-release-
https://vivacommunicationsme.wixsite.com/stutteringmediakit/media-invite
https://www.rarediseasemediakit.org.au/images


Web design & development

https://apfracturealliance.org/
https://apcobonehealth.org/about/
https://www.geneticsofbipolar.org.au/
https://www.geneticsofstutteringstudy.org.au/


Education toolkits & resources



*hover over each image to access videos

Video production

https://www.youtube.com/watch?v=Ti34G-oHpM4&feature=youtu.be
https://vimeo.com/400514417/043dd46757
https://vimeo.com/286836085
https://vimeo.com/404274029/818132f407
https://vimeo.com/402032689/376a1f2ceb
https://vimeo.com/347003806/bf992a9664


Infographics



Branding



Direct HCP marketing – advertising 



Direct HCP marketing – native content 



Direct HCP marketing – GP collateral



GP posters



Event hosting/management



Jana Pittman

3-time Olympian 
Engaged as an 

ambassador for Inside Out 

Institute for 

Eating Disorders

Harrison Craig,

Winner, The Voice 

Season 2
Engaged as an 

ambassador for MCRI’s 

Genetics of Stuttering 
Study 

Rob Horne,

Former Wallaby
Engaged as an 

ambassador for chronic 

pain patient roadshow

Lyndi Cohen,

Ch 9’s resident 

nutritionist 
Engaged as an 

ambassador re-launch of 

Sunrice low GI rice range

Michelle Bridges,

Personal trainer &  

TV personality
Engaged as an 

ambassador for Know Your 

Bones online assessment 
tool 

Celebrity / influencer engagement



Award submissions



• The Chinese word for "crisis" comprises 2 characters – 危机 –
one represents "danger" & the other "opportunity"

• We are experienced at managing health-related issues & crises & minimising risk

• We specialise in developing corporate & product-related statements for

managing internal & external issues & crises that require urgent attention

• We provide in-depth briefings to our clientele & deal sensitively & rationally with

the issue / crisis at hand

• Stakeholder & media management is also pivotal to our service offering

Crisis management



VIVA! Communications Pty Ltd

+61 401 717 566 |+61 9968 3741
9.04/6A Glen Street, Milsons Point, 2061, NSW, Australia 

@VivaCommunications @Vivacomms VIVA! Communications Pty Ltd vivacommunications.com.au
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