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Situation

• Hypothyroidism affects almost 780,000 Australians, & up to 10 times more women than men

• The condition most commonly afflicts those aged 60+yrs

• If left uncontrolled, hypothyroidism can cause serious health issues, incl. heart disease, infertility, birth complications & nerve damage, &
in severe cases, can even prove fatal

• Although there is currently no cure for hypothyroidism, the disorder can be effectively managed with thyroid hormone replacement
therapies (HRT)

• HRT replaces the thyroxine the thyroid can no longer make, bringing T4 & TSH levels back to a normal range

• A challenge in managing hypothyroidism is ensuring patient adherence to treatment, with evidence suggesting up 40 to 50% of
patients may not take their medication as prescribed

• Therefore, developing an effective management plan tailored to each individual can improve both the short & long-term outcomes, &
the quality of life of those diagnosed with hypothyroidism

• The February 1, 2022 PBS listing of Sun Pharma’s Levoxine® (levothyroxine sodium) – a thyroid HRT listed for the management of
hypothyroidism, & for thyroid tumours responsive to TSH – offers an additional treatment option to those living with this condition, that if
left unmanaged, can be life-altering, & debilitating

• Sun Pharma engaged VIVA! Communications to help announce the PBS listing of Levoxine® to medical, industry & consumer media
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Communication objectives

1. To announce the PBS listing of SunPharma’s levothyroxine sodium generic to healthcare professional (HCP)& consumer audiences;

2. To heighten awareness of the current unmet need in managing hypothyroidism & the need for improved access to treatment options;
&

3. To partner with endocrinologists & political stakeholders, to strengthen SunPharma’s industry reputation

Communications strategy

Coordinate a 3-phased integrated communications campaign comprising:

1. Stakeholder & spokesperson engagement

2. Pre-launch asset development

3. ‘Virtual’ medical & industry news media launch announcement + targeted ‘virtual’ consumer news launch media announcement in
consultation with the Federal Health Minister’s office. teaming with experts & adults living with hypothyroidism
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Target audience

1. Medical & HCP community

• Endocrinologists, general practitioners, pharmacists

2. Consumers – those with a lived experience of hypothyroidism, & their families, loved ones & friends

3. The community at large

Implementation

• Secure x5 of Australia’s leading endocrinologists to act as medical & consumer launch campaign spokespeople

• Dr Ted Wu (Sydney), Dr Kiernan Hughes (Sydney), Dr Monica Wagenaar (Brisbane), Prof Duncan Topliss (Melbourne) & Dr
Vijay Panicker (Perth)

• Identify, secure & profile x4 Australian adults with lived experience of hypothyroidism for consumer news media announcement
leverage

• Perform Government relations & engage with the Federal Health Minister’s office to determine announcement timings

• Coordinate an expert-authored opinion piece in the Medical Journal of Australia’s publication – MJA InSight+ – both to
strengthen the newsworthiness of the consumer announcement, & to raise awareness of the new product within the medical
community
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Implementation

• Produce campaign key message document (including both consumer and medical messages) from which all campaign assets
would fall

• Develop a suite of assets for campaign leverage, incl. a medical media kit comprising:

o Medical media release

o 200-word summary

o Expert profiles x2

o Product imagery stills

• A comprehensive consumer news media kit comprising:

o National media alert

o National/NSW, QLD & VIC & WA-specific media releases

o Hypothyroidism backgrounder

o Expert profiles x5

o Patient case studies x4

o Video News Release (VNR) featuring x2 experts & x1 patient

o Audio / radio grabs x18 (audio extracted from VNR)

o Disease & lifestyle-related imagery & hypothyroidism animation
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Implementation

• Upload all content to a digital media kit –www.thyroidmediakit.com.au – for ease of journalist access

• Set media launch date & refine media strategy in ongoing consultation with Minister’s office (Minister chose not to issue a PBS listing
product announcement on Levoxine)

• Coordinate a:

o ‘Virtual’ medical news media launch announcement from 07:30am on Tuesday, February 1, 2022; &

o Targeted ‘virtual’ consumer news media launch announcement from 12:01am on Wednesday, February 2, 2022 

• Coordinate interviews with campaign spokespeople upon request

• Monitor stories generated

https://www.thyroidmediakit.com.au/
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Challenges

• February 2022 saw 2 additional levothyroxine products introduced to the PBS Levoxine (Sun Pharma) & Eltroxin (Aspen)

• Both products do not need to be stored in a refrigerator, which was the ‘news-hook’ for our medical news media
announcement – Australia’s first reimbursed thyroid HRT not requiring refrigeration

• The Minister’s office issued an announcement on January 24, for the February 1 extended listing of Rinvoq® (upadacitinib) for
severe atopic dermatitis. On January 31, the Minister announced the February 1 PBS listing of Calquence® for relapsed &/or
refractory mantle cell lymphoma (MCL). Aside from these two listings, the Minister’s office chose not to perform any other
media announcement involving the Feb 1 PBS listings

• Just prior to publication, the MJA Insight+ piece co-authored by Dr Ted Wu & Dr Xi May Zhen, was rejected during the
independent peer-review process, with the article deemed too technical for the Insight+ audience comprising mainly GPs.
Given the article would no longer be published in time for our announcement, & it was designed to serve a crucial ‘news-
hook’, we had to re-write the consumer materials with a new angle so that they remained newsworthy & ask the co-authors to
re-write their piece for publication the following week

• Our primary Sydney patient, Ross, who featured in our VNR, was unable to accommodate any interviews on launch day
(Wednesday, February 2, 2022) due to a family emergency

https://www.health.gov.au/ministers/the-hon-greg-hunt-mp/media/australians-with-severe-dermatitis-to-benefit-from-pbs-listing
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Online medical + 

pharma industry 

media 

Consumer TV Consumer radio
Consumer  print & 

online
Social media Total 

Number of stories 26 48 62 11 22 169

Reach 1,146,944 3,255,498 1,702,236 1,620,139 2,389,737 10,114,554

Key message penetration (consumer media)

The one in 33 Australians living with our nation’s most common thyroid disorder – hypothyroidism, or an underactive thyroid – now have access to a new

treatment option listed on the Pharmaceutical Benefits Scheme (PBS)
100%

Levoxine® (levothyroxine sodium) is a thyroid hormone replacement therapy listed for the management of hypothyroidism 69%

The PBS listing offers an additional treatment option to those living with this condition, that if left unmanaged/untreated, can be life-altering, and debilitating
90%

Mention of patient or expert quote 95%

Overall key message penetration 89%
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Medical media outcomes (click on publications to view full story)

• MJA Insight+

• The Limbic

• Medical Republic

• BioPharma Dispatch

• Pharma in Focus

• Pharma in the Know

• Health Industry Hub

https://insightplus.mja.com.au/2022/4/hypothyroidism-tips-for-gp-management-and-common-pitfalls/
https://thelimbic.com/endocrinology/news-in-brief-new-levothyroxine-therapy-listed-on-pbs-osteoporosis-researcher-awarded-australia-day-honour-consultants-urged-to-act-on-junior-doctor-wage-theft/
https://medicalrepublic.com.au/first-non-fridge-thyroid-hrt-on-pbs/62375
https://pharmadispatch.com/news/australias-first-reimbursed-thyroid-hrt-not-requiring-refrigerat
https://pharmainfocus.com.au/news_m.asp?newsid=19038
https://www.pharmacyitk.com.au/new-hormone-replacement-for-hypothyroidism-now-pbs-listed/
https://www.healthindustryhub.com.au/pharmaceutical-news-trends/endocrinologists-welcome-pbs-listing-of-first-thyroid-hrt-not-requiring-refrigeration/
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Television outcomes (click on publications to view full story)

• 10 News First Sydney – featuring Dr Ted Wu & Nicole Webb

• Story syndicated on 11 other metro & regional TV stations nation-wide

• WIN News Hobart – featuring Dr Ted Wu, Dr Kiernan Hughes & Ross

• 10 News First Perth – featuring Dr Ted Wu & Nicole Web

• Story syndicated on West Digital Television

• 9 News Brisbane – featuring Dr Kiernan Hughes & Jocelyn Carr

• 9 News story syndicated on 11 regional QLD TV stations

• 9 News Darwin – featuring Dr Kiernan Hughes & Jocelyn Carr

• WIN News Wagga Wagga – featuring Dr Kiernan Hughes & Ross

• WIN News story syndicated on 4 regional NSW TV stations

• Sky News – live interview with Dr Kiernan Hughes

• Dr Hughes interview also ran on 3 other platforms (Sky News Foxtel, Sky News Digital & Sky News

Live – Youtube)

• Interview was syndicated on 11 other TV stations

Sky News – Weekend Live

Interview with Dr Kiernan Hughes
February 6, 2022 – 3:20 PM

Audience: 166,667

Duration: 4:26

Vimeo: https://vimeo.com/674704720/3b5b998c0b 

https://vimeo.com/674293174
https://vimeo.com/672965409
https://vimeo.com/672964399
https://vimeo.com/672962344
https://vimeo.com/672963162
https://vimeo.com/674244694
https://vimeo.com/674704720/3b5b998c0b
https://vimeo.com/674704720/3b5b998c0b
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10 News First Sydney – Dr Ted Wu & Nicole Webb
Duration: 1:47minutes

Vimeo: https://vimeo.com/674293174 

WIN News Hobart – Dr Ted Wu, Dr Kiernan Hughes & Ross
Duration: 2:11 minutes

Vimeo: https://vimeo.com/672965409 

10 News First Perth – Dr Ted Wu & Nicole Webb
Duration: 1:45 minutes

Vimeo: https://vimeo.com/672964399 

Channel 9 Brisbane – Dr Kiernan Hughes & Jocelyn
Duration: 1:32 minutes

Vimeo: https://vimeo.com/672962344 

Channel 9 Darwin – Dr Kiernan Hughes & Jocelyn

Duration: 1:38 minutes

Vimeo: https://vimeo.com/672963162 

WIN Wagga Wagga – Dr Ted Wu, Dr Kiernan Hughes & Ross
Duration: 2:12 minutes

Vimeo: https://vimeo.com/674244694 

https://vimeo.com/674293174
https://vimeo.com/672965409
https://vimeo.com/672964399
https://vimeo.com/672962344
https://vimeo.com/672963162
https://vimeo.com/674244694
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Radio outcomes (click on publications to listen to full story)

• KIIS 97.3, Brisbane – ran Dr Ted Wu news grabs x2

• WSFM, Sydney - ran Dr Ted Wu news grabs

• HOFM Hobart – ran Dr Ted Wu news grabs x3

• 2SM, Sydney – ran Dr Kiernan Hughes news grabs

• Syndicated on 11 other radio stations

• 2CC, Canberra – ran Dr Ted Wu news grabs

• Syndicated on 2AC (Canberra)

• 2GB, Sydney – ran Dr Ted Wu news grabs x2

• Syndicated on 12 other radio stations

• 6PR, Perth – Dr Vijay Panicker interview

• 2GB, Sydney – Dr Vijay Panicker interview

• Syndicated on 5 radio station in Canberra, Melbourne, Brisbane, Adelaide & Perth

https://drive.google.com/file/d/1lqL4jefTQmWJF2rfE31FiqBDe70eZWL7/view?usp=sharing
https://drive.google.com/file/d/1bokxOwanryLoA7wAzcNEOiJC8MKMpHnc/view?usp=sharing
https://drive.google.com/file/d/1-CRp3PFGehi6WPSDwOMrLB07FzD1ZX_Q/view?usp=sharing
https://drive.google.com/file/d/14CJOSdn3kKrqOflj6ojwchsgCICMnMEZ/view?usp=sharing
https://drive.google.com/file/d/1IzM_SCBb6tKfs1WNJ-jDxtexK9AL4MJL/view?usp=sharing
https://drive.google.com/file/d/1BUJP6U5RMLOuy-As25FlDEHfCWi7cUWk/view?usp=sharing
https://drive.google.com/file/d/1vEihVEUs9vRUTNEkxo6VzYuGTMecp6kn/view?usp=sharing
https://drive.google.com/file/d/1Q6XzL6UfEOXgQ2YT482cpYxQ-5dtPPsA/view?usp=sharing
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Consumer online & print media outcomes (click on publications to view full story)

• 9news.com.au

• The Senior

• Take 5 Magazine (print)

https://www.9news.com.au/national/thyroid-disease-health-news-new-medication-approved-to-combat-hypothyroidism/59a794ea-7a64-4241-b36a-17afd1737169
https://digital-print-edition.austcommunitymedia.com.au/SNRTAS/2022/03/02/3dissue/index.html
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Social media outcomes (click on publications to view post)

Facebook

• Medical Journal of Australia

• 9News Queensland

• Syndicated on 9News Adelaide, 9News Perth & 9News Gold Coast Facebook channels

Twitter:

• Medical Journal of Australia

• 9News Queensland

• Syndicated on 9News Adelaide, 9News Perth & 9News Gold Coast Twitter channels

https://www.facebook.com/theMJA/posts/4857671617644241
https://www.facebook.com/1610342069289340/posts/3227709077552623/?d=n
https://twitter.com/theMJA/status/1491924945139609602?s=20&t=5zvgsU6Nc50_9tbv0kTwyA
https://twitter.com/9NewsQueensland/status/1488912596547907587?s=20&t=hFWV87XBCspf8-cTAJYaGg
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